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I’ve spent 13 years creating concepts and copy for just about every format and channel going. I think channel agnostic before making sure every idea works as hard as it can in every channel. I’m a conceptual and strategic thinker who likes nothing more than getting under the bonnet of a proposition and finding the real human truth.

Most importantly, I deliver results. I was the creative director on campaigns that delivered Skipton’s biggest ever savings book growth. Then three months later, I led the campaign that broke the record again.

I’ve worked agency side for a few years and client side for a few years. So, I’ve experienced both sides of the discussion – an underrated KSP.

I also turn teams into high performance machines. When I arrived at Skipton, the ‘studio’ as it was once known, was struggling to find its culture and adopt efficient ways of working. I have since revolutionised the way they work, introducing a creative philosophy, changing suppliers and headhunting some of the most exciting talent in the industry, including a Manchester School of Thought winner (something that would have been unheard of with the team’s previous reputation).

Experience


2023 – Present                Creative Director
                                           Skipton Building Society

2022 – 2003                     Creative Lead – Copy
                                           Skipton Building Society

2020 – 2022                     Copywriter
                                           Skipton Building Society

2017 – 2020                     Freelance Creative
                                           Sam T Humphrey

2018 – 2019                     Group Communications Manager
                                           Romero Insurance Group

2017   (FTC)                      Digital PR and Social Lead
                                           Provident Financial Group

2016                                  Campaign Manager
                                           Hand on Heart Jewellery

2015 - 2016                      Content Manager
                                           The Black Hole Marketing Agency

2013 - 2015                      Copywriter / Junior Creative
                                           Centurius Marketing Agency

Skills


I enjoy and have extensive experience in directing creative for:

· Integrated campaigns
· OOH
· PR activations
· Social
· Video
· Digital Display
· Branch posters and collateral
· Direct Mail
· Brochures and leaflets
· Internal comms and branding


Career highlights



· Selected for the Aspiring Leaders programme at Skipton, where I achieved a distinction.
· Delivering Skipton’s first and second biggest monthly book growths.
· Leading the campaign that produced Hand on Heart’s best ever retail day.
· Restarted my career to focus on advertising and gained two promotions in three years to become creative director.









